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• Overview/Mission: To assist in the creation of the 2025
vision of Hanover Township through responsible development
of public and private projects. The goal is to revitalize
distressed properties while maintaining our suburban character
and increase the overall sense of community and quality of life
for our residents and businesses.

• Key Issues & Tasks: To identify both strengths and
opportunities in Hanover that can help shape the Hanover 2025
vision. Our primary task is to formulate a balanced
development plan that will create a true Community Identity.
Who are we and what do we want to be?
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Hanover Township’s Strengths
• The biggest strengths for our township:
1) Low Municipal Taxes
2) Excellent School system
3) Access to major transportation
4) Strategically located redevelopment sites
• The schools are what attracts families to Hanover.
• The low taxes are what makes it affordable.
• Community living and recreational amenities helps to retain
them.
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Market Appeal and Development Trends
• Residents look for local places to socialize, congregate, spend
their leisure dollars and build greater sense of community.
• The traditional office park development is obsolete.
Developers are looking to create mix-use projects either
through new development (1510 Route 10) or through the
reconfiguration of existing office parks (Mack-Cali Parsippany)
• Car-centric developments are out of favor. “Walk Scores”,
“Transit Scores” and “Bike Scores” are widely advertised and
important location factor that generate demand for commercial
and residential projects.
• Millennials love the “urban” environment…until they have kids.
The suburbs are not dead. However, they need to be
reconfigured to meet new demands.
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Hanover Township’s Opportunities
Goal:

To find the right balance of Residential/Commercial/ Public
Space to meet new market demands.

• Assets are in place to create a vibrant mixed-use commercial center.
• We are developed in a way that allows us to create the new “business
park” without much effort.
•
•
•

Route 10 Corridor
River Park Development
Creating Walkable neighborhoods. Current “Walk Score” is about a 15 to
30 which indicates we are either completely or mostly dependent on cars
to perform daily errands

• Excellent Parks – Recreation – Connectivity Plan
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Where are the Opportunities - Critical Sites
• Overview
• There are still a significant number of development opportunities throughout
Hanover including all of our Route 10 corridor, Eden Lane and Hanover
Avenue.
• Hanover Avenue and Route 10 west of Parsippany Road are important.
However, development in these area will not have a significant impact on the
character of the community.
• The sites that will have the most significant impact are:
• Route 10 from Parsippany Road to Algonquin Parkway (approximately 40 acres)
• River Park/Pines Plaza/Metro West (approximately 110 acres)

•

These areas encompass approximately 150 Acres of Land available for
redevelopment
• The most significant opportunity and challenge facing Hanover
• Route 10 is the gateway and first impression
• River Park is the geographical heart of Hanover
• Development is inevitable
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Our Target Area – The Heart of Hanover
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Development Pattern - Hanover v Parsippany

7

Development Pattern - Hanover v Parsippany

8

Where are the Opportunities?
• Recreational Amenities – We already Have Pieces in Place:
• Opportunity:
• We have hundreds of acres of open space and parks with a connectivity plan that is ready to link
them all with schools and residential neighborhoods.
• Sites/opportunities are available to enhance parks/recreation in commercial areas (invites
walkability)

• Need:
• Invest in recreational amenity upgrades
• Implement the connectivity plan to create connections to parks, schools and business centers.
• More Aggressive marketing plan – very few know about what we have, how it can be used and
what we are trying to do.

• Result:
• Increases Hanover’s market appeal by creating a comprehensive plan for the use and
development of recreational amenities
• Increases “Walk Score” and “Bike Score” through the creation of bike/pedestrian connections
• Increases the retention of business tenants and residents
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Where are the Opportunities?
• Development Opportunities – We already Have Pieces in Place:
• Opportunity:
• Sites/opportunities are available to create the “new” business park “enclave”
• Sites/opportunities are already in place to create socially orient mixed-use retail center that include the
ability to provide greater housing choices in close proximity to (or become part of) redeveloped and
existing business centers

• Need:
• There must be a consensus on a balanced development plan for new residential projects inclusive of all
housing types
• Development of a creative and “implementable” master plan of strategic sites and locations having the
most significant impact on how Hanover will look in 2025.
• More Aggressive marketing plan – very few know about what we have, how it can be used and what we are
trying to do.

• Result:
• Increases Hanover’s market appeal by creating a comprehensive plan for the use and development of
recreational amenities
• Increases “Walk Score” and “Bike Score” through the creation of connections between business parks
residential options and recreational amenities
• Increases the retention of business tenants and residents and increases commercial and residential values
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Route 10 Corridor – Parsippany Rd to Algonquin Road
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What are the Opportunities – Route 10
• Development Opportunities – We already Have Pieces in Place:
• Opportunity:
• Relatively small and in close proximity to residential neighborhoods.
• Incredible opportunity to create a socially oriented mixed-use residential/commercial development (office –
retail – hotel, etc). that benefits the community.
• Incorporates Whippany Road and Parsippany Road existing and future developments

• Need:
• There must be a consensus on a balanced development plan for new residential projects inclusive of all
housing types
• Development of a creative and “implementable” master plan of that incorporates a realistic mix of
residential, retail and business development.

• Result:
• Creates a fantastic “first Impression”
• Cures the “tweener” market problem by creating a new business/living environment more in line with
market demand that does not compete with East Hanover and Parsippany retail
• Benefits ALL residents in the community by creating a walkable, socially oriented development
• Enhances existing business through higher sales volumes and provides additional amenities
• Attracts new businesses and enhances amenities and services to existing businesses
• Increases “Walk Score” and “Bike Score” through the creation of connections between businesses,
residential and recreational amenities
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River Park – Pines Plaza – Metro West
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Where are the Opportunities?
• Development Opportunities – We already Have Pieces in Place:
• Opportunity:
• Existing development pattern allows for an opportunities to create the “new” business park
• Promote the success or redevelopment of Pine Plaza
• Incredible opportunity to create a notable open space/recreational area at little cost

• Need:
• There must be a consensus on a balanced development plan for new residential projects inclusive
of all housing types
• Amend the Town Center Zone to incorporate Pines Plaza and promotes a feasible development.
• More Aggressive marketing plan – very few know about what we have, how it can be used and
what we are trying to do.

• Result:
• Creation of a development that maximizes natural resources and enhances surrounding area
• Increases “Walk Score” through the creation of connections between business parks residential
options and recreational amenities
• Higher commercial and residential values
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Ingredients for Success
• Implementable Planning is Critical – developments must be financially
feasible and promote the goals and objectives of a balanced
development program
• Clear End Game - Governing Body must have a clear picture of
Hanover 2025
• Governing Body must have a clear consensus on residential
development
• Commitment to developing a connected community
• Accumulation of necessary data to assist the Governing Body in
making informed decisions
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